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NAF

2025
Regional Paid Search: Resulted in 

uneven spend across territories

Included only Paid Search

Localized Paid Search: Spend 
allocated for your specific territory 

with unique targeting

2026
Includes some Paid Meta and 
other Upper Funnel tactics

Includes Paid Search at minimum 
spend with more channels 

available as spend increases

LAF
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In the Awarity-Sylvan LAF Portal, 
you can now adjust your 2026 
budget by clicking “Edit Monthly 
Budgets”.

Update your monthly budgets to 
set a good faith estimate that 
takes your LAF commitment into 
consideration.

The total of your monthly 
budgets will reflect your 
new annual budget.
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We Rebuilt Paid Search 
Campaigns and Applied All 
Learnings From January 
through March

•  Added 50% more budget to 
these keywords vs. February to 
boost lead volume

• Created keyword-specific creatives 
tied to new landing pages

2. Receives Math Ad

3. Clicks to Math Landing Page

1. Searches for Math Tutoring Keywords



35%
Improvement In Click-Through Rate

+92%
Increase in Conversion Volume

-37%
Reduction in Cost Per Conversion

*Month over month results



3.9%

3.2%

4.2%
Difference in Organic Traffic for Awarity Territories  vs. Non Awarity Territories

New Users Event CountActive Users



BANNER ADSPAID METAPAID SEARCH CONNECTED TV

Unlocked at

$350
Unlocked at

$600
Unlocked at

$750
Unlocked at

$1,000

The new campaign 
structures have enabled 
us to spend more in 
Paid Search. 

The goal is to drive as 
many immediate leads 
as possible



115%
Lift in Meta Lead Volume

184%
Reduction in Meta Cost Per Lead

for territories opted-in vs. opted-out
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Request Creative Changes for June by May 20th
Request any creative changes utilizing the creative change 
request form to be active for June by May 20th.

Sylvan Support Page: www.awarity.com/sylvan-learning
Your dedicated account representative will assist you throughout 
your campaign and be available to franchisees as needed

Review Your Sylvan LAF Portal: Dashboard.Awarity.com
Ensure you login and review your budget and zip codes. 
Request any changes for June by May 20th.

https://awarity.com/sylvan-learning/change-requests
https://awarity.com/sylvan-learning/change-requests

